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Spanish fl y fi shing brand   inkfi sh is only a small fi rm but it has 
big aims. TTW found out why the company’s fi rst appearance at 

EFTTEX signals its intent to grow.

Thinkfi sh has 
Bold ambitions

UPON speaking with 
Luis Agüeria, the man 
in charge of corporate 

strategy at ! inkfi sh, it is evident 
that this fi rm has aspirations 
of going places. ! e relatively 
small and unknown fl y fi shing 
company is about to set out on 
a journey into the global tackle 
trade in a big way – by exhibiting 
at its fi rst EFTTEX in Valencia 
this June.

“Spain, for us, is a starting 
point in our business,” begins 
Luis. “But exportation has been a 
key factor in our success so far.”

! inkfi sh currently exports its 
high-end fl y fi shing tackle into 
nine countries but the intent is to 
become better known.

“We see EFTTEX as a major 
opportunity to increase our 
export. It’s a reference point in 
the fi shing-tackle trade and we 
have decided that we need to be 
there,” continues Luis.

As chance would have it, 
the European trade show’s 
bandwagon arrives in ! inkfi sh’s 
home country this year, making 
the choice even easier for Luis 
and co.

“It does make things easier 
[the exhibition being in Valencia] 
but we would have gone to any 
country to be there this year. It 
is time for us to step things up. I 
would say that we have two main 
objectives from this show. One, to 
introduce our brand and products 
to the fl y fi shing industry and 

become a little better known in 
this world on an international 
scale. Two, meet with the 
distributors that we are currently 
in contact with and be able to 
meet many more of them that we 
still do not know.”

But what sets ! inkfi sh apart?
Marketing manager Reinerio 

Agüeria, brother of Luis, says: 
“We are confi dent that our 
products will catch the eye of 
anyone who sees them. We have 
teamed up several people with 
diff erent skills to make ! inkfi sh 
happen and we have a philosophy 
of making high-quality products 
with stand-out features.” 

But why this year, you may be 
asking? Why is 2010 the year 
that ! inkfi sh makes a full-on 
assault on the global market?

“It’s quite simple really,” 
explains Luis. “! is is the fi rst 
year that we can say – without 
any shadow of a doubt – that we 

Luis Agüeria is in control of the 
corporate strategy of ThinkÞ sh.
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